Transforming global ecosystems
for a fair planet

For Impact. For Social Profit.
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What is FairPlanet?

FairPlanet is an award-winning, impact-driven
social enterprise and solutions media organi-
sation founded 2014 in Berlin.

Our core team are based in Accra, Berlin,
Halifax, Hong Kong, London, Nairobi, New
York, Sao Paolo and Tel Aviv.

Journalists, Experts (>180)

We operate a network of 180 specialised
journalists and experts in 50+ countries
across all continents.

Each month, we reach 2,5 million people and
mobilise them to engage with solutions for
a fairer planet.

Team (14) @




Why did we build FairPlanet?

We are concerned with all forms of inequality, Fostering that transition, we research, report,
climate change and loss of biodiversity for a distribute solution knowledge, support change
fairer future on our planet. makers and invest for impact.

As environmental, social and economic Those solutions stemming from a local level
challenges intersect they equally matter for are adapted and applied globally supercharging
a just transition. the transformation of ecosystems for good.
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Our highly diverse team works across the globe
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As founders we implement our vision and strategy

AMA LORENZ

Co-founder, Editor-in-chief

Ama is a German-Ghanaian
journalist, editor and
documentary filmmaker N
based in Halifax, Canada. .

Ama graduated in economics

(TU Berlin), communication, me-
dia science (Cambridge Univ.) and
journalism (TU Dortmund) and had
her first professional engage-
ments in Berlin offices of the
Washington Post and the BBC.

Wthe Bloomberg Institute in New
York City, the Film School Ham-
burg and the Berlin School of
Journalism.

She has been working as a jour-
nalist and correspondent for
various international television
stations and online media.
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JOSEF REICH

Co-founder, Managing Director
Jossi is a German-Israeli >
investor, social entrepre-

neur and major donor to .
FairPlanet based in Tel

Aviv, Israel.

During his psychology studies at
the Goethe-University in Frank-
furt, he developed an interest in
post-colonial trade relations
between Europe and Africa and
organised lectures on campus.

Inspired by his experience at
Leo Burnett he created the brand
FairPlanet intending to combine
green products, activism and
journalism, and supported the
SaveDarfur Coalition.

With Murat and Ama he then
launched fairplanet.org in 2014 in
its present form. Jossi’s impact
investments focus on startups
tackling climate change and
carbon’ neutrality.

2. Who we are

MURAT SUNER

Co-founder, Managing Director

Murat is a German-Turkish

award-winning creative g
and social entrepreneur <
based in London, UK. i‘

He received his education in
political science, economy and
sociology at Friedrich-Alexander-
University of Erlangen-Nuremberg,
Marmara University Istanbul and
Sophia University Tokyo.

Murat has been engaged in social
and political change since 1989,
co-founding social enterprises
dedicated to social justice and
inclusion in Germany and across
Europe.

Amongst other international non-
governmental commitments, he has
also been a member of the German
Foreign Office’s strategy group
to help define its foreign policy
towards illiberal regimes.



The framework of FairPlanet

Problem

Extreme level of social, economic
inequality across the globe

Critical degradation of our global
eco-system

Short time frame to tackle climate
crisis and loss of biodiversity

Insufficient cooperation between
Global North and South

Lack of problem-oriented coverage
and access to solution-driven knowledge
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Solution

* Empower marginalised communities,
advocate for systemic change

e Produce and disseminate solutions
knowledge

e Accelerate transformation through
supercharging ecosystems

e Amplify voices of Global South,
advocate for global justice

e Research, produce and disseminate
accurate information and knowledge

. How we create impact



FairPlanet’s

theory of change

Input

People

Highly qualified,
purpose-driven,
international,
diverse team

Worldwide network of
local contributors

Access to communities
on the ground

Finance

Independent
donation-based funding
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Outcome

Solutions Journalism

e Production of and access
to accurate information
and solutions knowlegde

e Active support for stake
holders and change makers
in social, economic
and political ecosystem

3. How we create impact

-> Impact

Change For Good

Empowered communities
and change makers

Supercharged ecosystems
on global level

Accelerated
transformation of
ecosystems



FairPlanet’s social enterprise model

Media Support Impact Investment

[«
e e fairplanet.org e Clean Water (Wellboring) « Ecoworks (active)
4
% » The Beam Magazine e Fundraising (Uhuru) e Bionic (active)
@ e Investment Fund (developing)
4
a e Solutions journalism e Community support e Carbon emissions reduction
4
3 * Knowledge distribution e Grassroots support e Energy storage
I
é e Supercharge eco-systems e Socio-economic empowerment * Realise climate solutions
H
2 e Donations * Project/agency fees e Return on investment
8 e Sponsoring + Donations
= e Grants, Ads e Grants
o
E * Non profit * For profit/Non profit e For profit
°
=  fairplanet.org e fairplanet.support * fairplanet.invest
<- <-
Funding Funding
I
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Our teams operate in three connected entities

Media

The digital outlet
fairplanet.org and
THE BEAM print
Magazine produce
solutions journalism,
provide access to
knowledge and support
change makers.

«*1» THE BEAM
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Support

Our projects address
crucial factors of our
eco-systems such as
carbon-reduction, clean
water, education and
micro-funding for
individual entrepreneuers
and communities.

UHUrv  wellboring

3. How we create impact

Impact Investment

Our investments focus

on innovations in
carbon-reduction such

as energy storage, carbon
capture and housing tech-
nology. A carbon capture
investment fund is in
development.

[JJ ecoworks bionic power
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Real-world solutions by our award-winning media

Solutions Journalism sets out to amend We inform about global challenges from a local
traditional journalism by not just looking level, and mobilise people around the globe to
at the problems but exploring ways to become a part of the solution.

solve them.
We report real world, scalable solutions from

We work at the nexus of social, environmental those who work on the frontlines. We so su-
and economic equity, collaborating with local percharge the transformation of our global
journalists from all over the world. eco-systems.
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Our digital media fairplanet.org
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Local

research
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Water covers over 70% of the carth's surface. Itis

also the most basic requirement for survival. It
also supports aquatic life and other ccosystems.

Consequently. understanding water pollution and its effects

are essential

fairplanetorg
WHAT IS WATER POLLUTION?

e READ, DEBATE: ENGAGE.

1t is the contamination of water bodics such as occans, seas.

lakes. rivers, groundwater, and aquifers by pollatants, The
contaminants can end up in the water by the direct or

indirect application. 1t is the second most prevalent type of

environmental polly

into the different types of water pollation and it

on, after alr pollation, el

TYPES OF WATER POLLUTION
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(S READ, DEBATE: ENGAGE.

MUMANS 3 CMILD RIGHTS

THE DEVASTATING
IMPACT OF THE SAHEL
WAR ON CHILDREN
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EPUBLIEH THID ARTICL

READ, DEBATE: ENGAGE.

As the protracted conflict in West and Central
Africa continues unabated claiming tens of
thousands of lives in the Sahel region, children
have been caught in the middle, paying the
ultimate price with their education being

ENGAGE

SUPPORT PROJECTS & PETITIONS

disrupted and their way of life altered as they
come face Lo face with the killings and atrocities
meted on their families.

The armed militia groups. majority affiliated to ISIL and Al
Qacda, have also been opposed to any education save for
Arabic and the teaching of Quran, To entrench their beliefs.
they have applied torture, terror, plunder and arson with the
situation now classificd as unprecedented and highly




Solutions for SDGs, Human Rights, Climate Change

We support

THE "BABY FACTORIES®
OF NIGERIA

e Affected communities
and change makers

Collaborate

e With organisations
and companies

& fairplanet.org

ABOUT PICK AUDIO STORY IN-DEPTH ENGAGE OPINION NEWS DONATE

Mobilise

e Communities and activists
around the globe

CALL FOR ACTION
STOP SEX TRAFFICKING IN NIGERIA!

To fight

ARTICLE WRITTEN BY:

' A Bob Koigi
QB 1.thor. contrivuting Eastor

e Climate change
* Loss of biodiversity
e Social & economic inequality

SUSTAINABLE DEVELOPMENT ARTICLES OF HUMAN RIGHTS

ART .1
GOAL NR.5
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We engage audiences through storytelling

For our in-depth dossiers and short documen- We tell these stories from the perspective of
taries we collaborate with filmmakers and people or communities who experience human
change makers who work on the frontlines of rights violations, environmental harm or loss
real-world issues. of biodiversity at first hand.

s —
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We collaborate o

scale outreach and
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CALL ME NEGUINHO won numerous
awards across the globe.

Our short film, directed and shot
by the Tunisian filmmaker Selim
Harbi in Cape Verde, is part

of our series BEYOND SLAVERY.

I+ tells about the island’s col-
lective post-slavery trauma and
ways to overcome it through

the empowerment of young Cape
Verdeans. It was screened in 20
film festivals around the globe.
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For our Ceative Series BEYOND
BORDERS we produced two short
films KOUKSI and SARAH with

VENICE Film Festival-winning and
SUNDANCE Film Festival Grand

Jury Prize nominee Noaz Deshe.
Both raise awareness about the
lives of refugees. Our cooperation
with WETRANSFER made 2.2 million
people watch it.

3. How we create impact

For our developing story

SAVING RHINO, we cooperated with
the South Africa/Zimbabwe-based
organisation RHINO FORCE, backed
by the German social-purpose
IT-company HEMMERSBACH. Provided
with unprecedented access 1to Rhi-
no Force’s antipoaching operation,
this developing story engaged not
only 4,000 employees of Hemmers-
bach but 1.7 million supporters
in Africa and beyond.

16



Supporting transformation where it matters

Focusing on crucial Covering all continents by relevance
challenges

e Climate Crisis
« Biodiversity #2 EUROPE (18%)

e« Oceans #3 ASIA (14%)
e Deforestation

e Conservation

+ Sustainable Energy #1 AFRICA (24%)

e Agriculture

* Poverty ’
* Food Security (} \
Health { oo ; |




Per month we reach 2.5m people, engage 1m of them

Reporting Supporting

7 000"‘ social, environmental and economic 1 000"' organisations, companies, communi-
’ ’

problems and solutions in 110+ countries ties, campaigns and petitions.

across all continents.

Countries with highest engagement

UK (18%) e
P ~ GERMANY (18%)
USA (24%)
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Our magazine THE BEAM

promotes climate solutions

UNITED PEOPLE OF CLIMATE ACTION

THE BEAM

WEAREEATING | SPINNINGGOLD | _ UPWHERE

OUR PLANET FROM CARBON THE KITES FLY
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THE BEAM promotes Climate Solutions
and Climate Action serving change
makers around the globe.

With our network of 180 journalists
and experts we research on-the-
ground from a local level.

We report about real-world
challenges and scalable climate
solutions to transform our
eco-systems.

We show how implemention of
changes by businesses, politicians,
municipalities and grassroutes
work.

We emphasise environmental,
social and economic equity and
global inclusion.

. How we create impact
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THE BEAM informs citizens and leaders in climate action

Reaching . Delivering




Our projects support change makers globally

The Uhuru Project

Our projects support change makers Uhuru
is a micro-saving platform for individual
entrepreneurs and communities in Africa.

Uhuru facilitates to accumulate capital through
small-scale savings in African comunities and
donations from supporters worldwide.

Through our solutions media we raise awareness
and help funnel donations.

UHUrVv
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The Wellboring Project

Wellboring is a charity which provides access
to clean water for communities and schools in
East-Africa.

Wellboring builds and provides knowhow and
support to local communities to maintain these
sources of clean water.

Through our solutions media we raise awareness
and help funnel donations.

wellboring

. How we create impact 21



Our impact investments support innovations

Ecoworks

Bionic

Impact Fund

Ecoworks is a German company
speciales in carbon effi-
cient construction and
housing technology.

Return-on-investment supports
our solutions media.
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Bionic develops innovative
electricity storage capacity
based on animal-organic
research bio-engineering.

Return-on-investment supports
our solutions media.

3. How we create impact

Using own and external
investment capital we are
developing an investment
fund focusing on climate
solutions and carbon capture
in particular.

Return-on-investment supports
our solutions media.
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Budget, funding and spending

Budget/Funding

Spending

Our social enterprise runs
on a budget generated from
monthly philanthropic
donations, project fees and
grants.

Profits from our impact
investments and project
entities contribute to our
non-profit solutions
journalism operations
budget.
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70% of spending goes to

research, content production

and distribution.

10% of spending goes to
technical infrastructure
and services.

10% of spending goes to

administration, tax and
legal services.

4. Funding and spending

Equal Pay Policy

We apply a global equal
pay policy:

All our staff and 180+

contributors worldwide

are being paid equally

according to their role
and contribution.
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Are you interested in working with us?

To work with us for partnerships,

funding or impact-investing please contact us.

OFFICES

London | +447557097006 | 2-4 Melior Place, London SE1 3SZ | UK
Halifax | +19022983844 | 88 Bells Cove, Halifax BOR 1CO | CA
Berlin | +491704744747 | Schwedter Str.244, 10435 Berlin | DE

FairPlanet gGmbH | HRB 184690 B | GF/MD Josef Reich, Murat Suner |

USt-ID DE314331423

Email: workwithus@fairplanet.org
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5. Work with us
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